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Lab 3: Pitch Letter 

To: marylnn@suburbiastudios.com 

Subject: RE: Bay Centre Re-branding Opportunity 

 

Hello Mary-Lynn: 

 

I am a fourth year marketing student at Camosun college that is independently writing to express 

my interest in projecting an opportunity for Suburbia Studios to reach out and form a partnership 

with The Bay Centre to initiate a rebranding process. The Bay Centre is in a standstill position and 

with the aid of your organization's expertise, knowledge, experience, and dedication, can be rebuilt 

into a powerful staple for the downtown core. In its current form, the shopping centre is falling 

short of reaching its full potential. Suburbia as a firm has the ability to bring life back to an outdated 

retailing experience and is the ideal candidate to save downtown Victoria’s Bay Centre. 

 

The City of Victoria’s ongoing mission is to bring life to the downtown core. This falls into the 

interest of revitalizing and rebuilding the brand and personality of The Bay Centre. Emphasizing 

a similar nature to that of the city, designing a family friendly, exciting, fun, and adventurous 

shopping destination to explore many different brands is more than an opportunity. Traversing the 

jigsaw crosswalk, passing the glowing corners of Yates and View, and heading into the revitalized 

Bay Centre is the future of downtown shopping with Suburbia at the forefront.  

 

With success in reconstructing previous shopping centres, there is no question that Suburbia is the 

agency that holds the potential to revive a keystone to Victoria’s community. The area is a large 

and underutilized playground of opportunity that seeks a desperate rebrand. Implementing 

colourful artwork, a unique characterization, specialized design, and emphasis on the many diverse 

offerings that The Bay Centre has to offer is just the beginning. Through research, knowledge of 

shoppers, media campaigns, design elements, and expertise, Suburbia can achieve greatness in the 

core of downtown Victoria. A complete overhaul of The Bay Centre’s promotional activity, social 

media, and campaigning is required as you will seek to build consistency through different 

mediums. 

 

Suburbia knows Victoria and Suburbia knows shoppers. I look forward to further discussing and 

potentially working with your organization on the many ideas and opportunities behind rebranding 

a historical component of downtown Victoria. I appreciate your consideration and am excited to 

hear your opinion. Please do not hesitate to contact me via email during business hours or at 250-

123-4567. I would like to schedule a follow up phone-call at your convenience. 

 

Sincerely, 

 

 

Nicholas Wesley 


